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logistics made perfect

eCommerce Market Size

The Impact of eCommerce globally...

To TeAveio aAAalel yiaTi TO
EUTTOPIO QAANQE
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24% TOL TTAYKOOUIOL To e-commerce @pTavel , , , ,
. . : : H avamtuén avtr) odnyeital KLEIWGS
NQVEUTTOPIOD YiVETAI TPICEKATOUMLEIA O€ A&ia Kal , ,
. . . QTTO Cross-border ¢uttoplo
online ouvexilel va avaveral
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Greek eCommerce Landscape
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Search engine market share

Most popular search engines in 2024

Google: 98%
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Global eCommerce Landscape

B2C e-commerce % 0% % %
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Cross Border Commerce

v 63% TWV ETTIXEIPNTEWY £XOLV TTOALKAVAAIKN
oLuTTEPIPOEA (both sales online & offline)

v H ayopa cross-border 6a ¢pracel ~$4.8
TOIOEKATOUMLPIA €G TO 2032

CAS

64% TV ETTIXEIONOTEWY TTOLAAVE SIEOVWG

59% TV KATAVAAWTWY ayopalovy atro
AANEC XWPEG.

35% 10 KAVOLYV KAB¢ pnva oe emimedo
oLvxvVoTNTAC.
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The importance of Supply Chain Flow

CAS

v 81% TWV KATAVAADTWV EYKATAAEITTOLY TO
KAAGOBI N aAvcida epodiacuou dev
AEITOLPYNOE CWOTA.

V' 96% TV ETTIXEIONOEWVY Aéve OTI Ta logistics
€TNPEEACOLV TIC TTWOANTEIG)

v' Cross Border &xel utrel otn KabnuepivotnTa
LUAC KAl Ol ETTIXEIONTEIG £XOLY AVAYKN TNV
eCaywyikn SpacTtnpioTnTaA.

v 24% tov retail eival online

v’ 4,5 SioekaToppLPIa SEUATA KATAPOAVOLYV
eTNoiwg (2024) otnv EE — peicovovtag 1a
uepidia atmmo 1o Evpwtmraikd eCommerce
OIKOOLOTNUA.



New EU Customs Data Hub - lNMAcovekTnuaTo

.....................

New EU Customs Data HUB

DI

Data Management

Digital performance & traceability
Data Operators (3PL & Customs
Consultants)
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v Bad Competition
Reduction
v Quicker Customs
processes & delivery
fime
v European Business
Reinforcement
v"More Customs Control
according to the
Companies Risk
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Scaling Cross Border Activities

Less Complexity

Better Customer Service Experience
Data Driven Decision Making






	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7

