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“Agenda

#* SARMED @ a glance

3 H kpion otnv EpuBpd ©aAacoa

3 EMTITQOEIC TNG KPIONG OTNV EAANVIKN €pOSIACTIKN AALTISC

3 EmmTaooeic TNG kpiong oTIC etalpeieg 3PL — To mapadeiyua TG SARMED

3R LOUTTEQPACUATA & TTOOTACEIS AVTIMETWTTIONG

SARMED#R
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H SARMED onuepa S
ol ™ §

670 GPTIa EKTTAISELUEVOI

is

epyalouevol m
SEIFAAONIKH ATTIKH | AXAIA | ©EITAAONIKH | MATNHEIA 600 aTTOKAEIOTIKA CLVEPYAlOUEVA
~200.000 T1.p. popTnya | International Forwarding
AovvaToTnta amobnkevong 200.000 TaAETwV
Alaxeipion 55.000 kwbikov

50.000.000 SiaveunBevTa KiRTIA

380.000.000 Tepdxia picking = 5 . 17M
TTEVOLOEIC

/

VAS | TeAwvelakéG & POPOAOYIKEG ATTOONKES

Alaxeipion atmoOnNkNG | AlaxEipion HETAPOPWY
e-POD | IOD | VAS | In house

SARMED#R
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'H SARMED mavrta e

Emixeipnuarikn BIocigoTnTa Ymodouég Texvoloyieg aixung AvBpmmivo SLVAMIKO

o]

Emixeipnolakn apioTeia AkepaioTnra Evehifia loxvpen meharsia

/ SARMEDZR
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H kplon

ar 'OANO KaI TTEQICCOTEPA TTAOIA
ATToPELYOLY TO 2ovel Kal
KAVOULV TO SIATTAOL TNG APPIKNG

H evaAAaKTLKNR SLadpOopn yLa TLG VAUTLALAKEG
'@ MoAL peyGAo TAOLO PETOPOPGE KOVIEIVED LE PEON TAXUTNTA 16,5 KOPBWV

Myt Reuters, BBC

|
UTLD g
34 npepuy
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otnv EpuBpa ©dlacoa kat tTn Alwpuya Tou ZoUEL \ / . e

T0 61doTtnua 4-11 lavouapiou SieD RV ZAOYAIKH APABIA \ o\ i
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KOATTO TOL AVTEV Eival JEIWUEVES

KATQ TTEPITTOL 50% O€e oxéon ue 1A iyt

etmitreSa Tov 2023

. \‘ \
Nepinou 23.000 nAoia, \
‘! unaﬁ?uvu ia 10% tou
< A naykoopiou pnopiou
3. Apapia " 2. ApaBia BIEpXOVIal pEow TV

Mnyn: MarineTraffic

AlvUTITOC . INAIKOEZ

! . ETeviwv tou Mnapn =  OKEANOZ
e o eAMaviepn ki  EPYOPAIA YEMENH
l..;'o & oY xpovo. -
. , ¢ -
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! Souddav ZIOMAAIA
» b & - AIBIOMIA \ N To K0aT0¢ aoWaAiong £xe1 By ;m:vazi- 2
EpuBpaia Yepévn Epubpaia * & Yepévn "o eEartiog wv emBEoswy. Opiopéva IopanAiva
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Emmrwoelg oTig eTaipeieg 3PL — To mapadeyua tng SARMED a3

Alatapaxn EICEPXOHEVAOV PODV

MNooypauuaTiopéves Eioepxouevec poEg (Cntr) MNpayuaTikeS poeg(Cnir)
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Emmredoeig oTig etaipeieg 3PL — To mapadelypa 1nG SARMED a3

Resources | Utilization

IAN ®EB MAP AlP
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AtroOcparormoinon

103% 104%
95% 99% 959 77%

96% 95‘%?%

2020 2020 2020 2021 2021 2021 2021 2022 2022 2022 2022 2023 2023 2023 2023 2024 2024 2024 2024
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YOUTTEQACUATA & TTPOTACEIG AVTIUETWTTIONG

\\l@
- YOVOAIKQ, N Kpion oTn Méon AvaTtoAn 1o 2024 atroTeAel eva onua KivEOVOoU YIA TIC ELPWTTAIKES
A ETTIXEIONOEIG VA AvaoXeSIACOLY TIC AALCISES €POSIATUOL, VA £TTEVELCOLY OTNV AVOEKTIKOTNTA KAl VA
SIAXEIPIOTOLY EVEQYA TOLG YEDTTOAITIKOVGS KIVEOVOLG TTPOKEIUEVOL VA SIACPAANCOLY TNV AEIPOPIA TRV
EumrdOsia o¢ Naykoouia AEITOLPYIWV TOLG O€ Eva OAO KAl TTIO ARERAIO TTAYKOCUIO TTEQIRAAAOV.
Feyovora
NV

"y Iz
<—-----> C\

A K

Sy

Alagoporoinon TV TTNYWY KAl TV
510600V £pOSIACHOL VIO JEIWoN
e€QPTNONG ATTO Wia YOVO TTEPIOXN N Siadpoun

Avaykn yia ITpartnyikég
Alaxeipiong Kivébvev

© AR x2

Aiagoporoinon Tuvepyaaoia Kal TUVTOVIOHOG Emévéuon otnv AvOeKTIKOTNTA
KooToug TTAYKOOMIV AALCISWYV £podlacuoL TV £POSIACTIKWV AALTISWV
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