To CSR Europe diopydvwoe 10 1st European Marketplace

yia Tnv ETaipikf Koivwviki EuBovn o1ig BpugéAAeg, 3—4 MapTtiou 2005.

To CSR Europe diopydvwoe 1o 1% European Marketplace yia Tnv ETaipiki
Koivwvikry EuBivn omic 3 — 4 Maptiou oTmic Bpu&éAeg. To Zuvédpio autd
ouykévTpwoe Trepittou 200 managers atro TePIOTOTEPES atrd 80 ETTIXEIPNOEIG ATTO
oASkANpn TNV Eupwtn.

To Zuvédpio TTpooepe TN duVATOTNTA OTOUG CUMMETEXOVTEG VO UOIPACTOUV
100 KaAég TIPAKTIKEG evowpaTtwong TG Etaipikig Koivwvikng EuBivng otnv
KABNPEPIVI) TOUG ETTIXEIPNMATIKA TTPAKTIKH.

ATTIO eAANVIKAG TTAEUPAG, oUpMETEIXaV o1 €€1¢ eTaipeieg: S & B Blounxavika
Opuktd A.E., TITAN A.E. Toipéviwv, VODAFONE, Tpdmela Kuotmpou Kai
INTRACOM A.E., €k TwV OTTOiWV Ol TPEIS TIPWTEG TTAPOUCIiacav TIG KAAEG TTPOKTIKEG
TOUG.

MapdAAnAa, yia TTpwTN QOPA KOopU@aiol ETTIXEIPNUATIEG CuvavTHOnKav Kal
oulATnoav e T véa EupwTdikh ETTITPOTIH KAl TOUG EKTTPOCWITTOUS TWV VEWV XWPWV
NG EupwTraikhg ‘Evwong Béuata mou drmrrovral Tng ETaipikig KoivwvikAg EuBuvng.

Baoikd cuutrépacpa NG EKONAWONG ATTOTEAECE TO YEYOVOG OTI 01 €BEAOVTIKEG
ETTIXEIPNUATIKEG TTPWTOPBOUAIEG UTTO TN MOPQI) TWV TTPOKTIKWY ETAIPIKAG KOIVWVIKNG
€uBuvNg pTTopoUV va TTaiouv €vav TTOAU onPAvTiKO pOAO OTn CUVEICQOPA TTPOG TN
Biwoiun avamTtuén, KabBwg Kal oTnV €vioxuon TNG KAIVOTOPOG TTPOOTITIKAG Kal TNG
avTaywvioTIKOTNTAG TNG EupwTraikns ‘Evwong.

TEéNOG, oTnV €kdNAWON auTh UIOBETABNKE AIOKNPUEN OPICHEVWV EUPWTTATKWV
emyeipnoewyv  pe TiTAo: «European Roadmap for businesses:Towards a

sustainable and competitive enterprise».

MNa 1o TANPEG Keipevo TNG AloKAPUENG TTATAOTE £0W.



