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Awdktvoko Epyaoctiipro
Ynowxn Epnepio lehatn
Agvtépa, 19.4.2021 | 16:30

16:30-16:35 Ewsayoyn
Ap. I'opyog Enpoyiavvng, Avaminpotig ['evikdc Aevbouviic, XEB

H Epnepio [lelatn otnv 4" Buopnyovikn Enavaotaon

16:35-16:55 Customer Freedom in a Post Pandemic Era
Adrian Nash, Head of Customer Experience Strategy, SAP

16:55-17:10 Data experience
Andrea Laurenza, Head of Deloitte Digital North & South Europe

H gmoyn ™ Ynowxig Epnapiog lehatn: Ilpokinoeic kar O@EA Yo TIS ETLYEIPNOELG

17:10 - 18:10 Digital Customer Experience: easier than you think
Ioavvng Toilnpag, Customer Experience Transformation & Data Strategy Director,
OTE

Personalization for superior Customer Experience across the complete customer
journey - Learnings from the Field
Kovortavtivog Mroydc, Head of Customer Advisory, SAS South East Europe

Reinventing Customer Experience through Data
Yravpog Tepikoylov, Oracle CX Applications Sales Leader | Greece, Cyprus & Malta

ANpovpyio EUMGTOCUVIIG IUE TOVS KATAVUAMTES GTIV Y QLUKI] ETOY]
TIopyog Beivoyiov, Epmopikdc AtevBovnig, Icon Platforms

Deliver unified customer experiences with omnichannel engagement
Anuntpng Xoppoc, Business Development, Customer Experience, SAP

Digital Emoyn & Néeg Avaykeg: Brand Engagement Optimization & gmkowvovia,
ota Molikd Méca ywo tqv avafadpen Tov brand eta patie Tov “online” user

Kovotavtivog Tpovndakng, Growth & Performance Director, IMCG Brands

Data-driven CX
Muyding I'ewpyaxomoviog, CEO, Satori Analytics Agency

18:10 - 18:15 ZXvpmepdopoto
TIMopyog Enpoyiavvne, Avaminpotc ['evikdc Atevbovine, XEB

Yuvtoviopog epyactipiov: AAEENS Nikolaiong, Associate Advisor, ZEB
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